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I. About Reviews and Testimonials
A. What Are Reviews and Testimonials?
Reviews and testimonials are statements that a customer or client has made about you or your business. They have similarities and differences. 
Testimonials are positive statements the client has given you and you have posted on your website or other marketing materials. 
Reviews may be positive, neutral or negative and are written by someone about you, your services or your business. Typically, reviews are posted on directories or review sites. A review may be written by anyone, even someone who hasn’t worked with you. A person might even post a review about how you handled a phone call. 
What’s important is to think about two things:

a) The search engines who read it

b) The people who read it

Obviously, you first care about your visitors, after all, it’s them that will make the decision to purchase. But you also need to know reviews are tracked by the search engines.

B. Search Engine Optimization (SEO) of Reviews & Testimonials

Reviews and testimonials are also part of the search engines’ algorithm for choosing which websites are shown on the first page of a search. This is very important as people normally choose businesses on the first page they see. Therefore, you have two audiences: the search engine (of which Google is the largest) and the reader. They are both important, but the search engine is the most important for you. Why? Because if the person never sees your website, they will never know about you and what you offer. 
Between reviews and testimonials, Google places a very high importance on reviews as part of their algorithm. Having reviews may make the difference between being found on the first page or not.
1. Online Reviews

Online reviews are important for your business. Online reviews are posted to Google Places pages or directories like Yelp. Amazon is a major website filled with reviews by customers who have purchased items at the site. They make the difference between a customer buying an item or not buying an item.

Why do you want reviews for your business? You want reviews because they are where prospective customers get a chance to see what other people have to say about you. Positive reviews inspire prospects to pick your business for their needs over other similar companies.

You also want reviews to improve your Google search ratings. Reviews are important to the algorithm Google utilizes. This is the most important reason for having reviews, because being on Google’s third page of search results will not bring you much business. Prospective customers will not be able to find you.

Google’s aim is to provide people with quality content when they conduct searches. Online reviews help point people to information about your business.

2. Online Testimonials

While reviews are becoming more and more important, it is still important to have testimonials on your website and on sales pages. People still care to read how your product or service helped someone else. 
Testimonials Are Important For Small Businesses

Competing in todays business environment can be difficult for any kind of business, large or small. However, it is becoming even more difficult for small businesses, due to decreasing discretionary spending from consumers. Small businesses are affected more. 
Word of mouth has long been one of the most popular methods for attracting business. Now, with the advent of new technologies, the Internet provides a platform that is essentially word of mouth on steroids. Instead of a positive or negative review reaching tens of people, it now has the ability to reach thousands of people. This is because of popular review sites such as; Google Places, Yelp, and many more. Also, due to social media sites such as; Facebook, Twitter, FourSquare and many more.

Due to these new factors, testimonials are becoming more important than ever for small businesses. In fact, research shows that 60% of people look online for business reviews before making a purchasing decision. This means that if you do not have testimonials, you will not a large majority of those 60% that search online for reviews. Consumers want to know that other people have purchased products or services and that they are reputable. They want to be assured that they are making a good decision. The fact is people have less discretionary income than ever. Therefore, they are going to make sure that the money they do have to spend, goes to a good product or service that other people like.

As a small business, you should have a reputation management system in place. You should be getting reviews from each one of your customers, specifically the satisfied ones. You want to be able to show prospective customers that you have real and satisfied customers. This will help them towards making a purchasing decision.

The more testimonials and reviews you have, the more sales you will make. Due to social media and the Internet, reviews and testimonials are reaching more people than ever. It is critical that you focus on a strategy that increases the amount of testimonials and reviews your company gets from your customers. 
Once you implement an effective strategy focused on increasing the amount of reviews your company gets, you will notice an uptick in customers and traffic to your business. It is simple, people want to know that they are not the first ones to try your product or service. No one wants to be the first one.

C. The Benefits Of Customer Reviews And Testimonials

There are many different approaches to attract new customers to a business. One of the most effective approaches is to have your existing customers refer their friends, relatives, or acquaintances to your business. Nothing is more persuasive than a first-hand account.

However, you cannot always expect to gain such referrals. The next best approach is to use reviews and testimonials written by your customers. These are like referrals, but have the advantage that they can be used over a long period of time to continually bring in new customers.

Basically, a review or testimonial is a firsthand account of a customer's dealings with a particular business. They can be focused on a single transaction, or they can reflect the customer's dealings with the business over a longer time period. The customer will tell of their experiences with the business.

Reviews and testimonials establish a great deal of credibility, since they are written by real customers who have actually done business with your firm. Potential customers who read these accounts will feel more secure about doing business with you.

Another great advantage of reviews or testimonials is that they are seen as independent accounts of a business. Many people are naturally suspicious of advertising, and tend to discount any claims that are made in a commercial. Many potential customers try to tune out ads, so if your marketing is solely focused on commercials, you may lose out on attracting these people.

Reviews and testimonials are also great tools if you are a small, local business that is focused on attracting and retaining customers from your area. When you deal directly with your customers on multiple occasions, you can develop a real working relationship with them. After some time, they may be eager to share their impressions with the rest of the world by writing their own testimonials about your business.

When you are sending out messages to your customers, either through direct mail or e-mail, be sure to include multiple testimonials. These will make your message seem a good deal more credible. They create trust in you and what you offer. Make sure that these testimonials are well written and authentic so that you will not drive any potential customers away.

Using reviews and testimonials in your marketing strategy is a technique that can yield great results. When you have loyal customers, they will be glad to help you out by composing these pieces so that they can be shared with others.
D. How Review Sites Increase SEO Page Ranking

Search Engine Ranking is determined by how popular or relevant a search engine feels a certain web page or web site is. It is important to understand how a search engine ranks web sites and web pages in order to effectively increase your websites ability to rank well. 
Search Engine Optimization is a process in which you optimize your web page or websites ability to rank well. You are giving your web site the best chance to rank well for certain keywords. One of the most under looked ways to increase your search engines rankings is by getting real customer reviews on popular review sites. Below we will discuss how reviews increase popularity and how it affects SEO page rank.

Search engines look to high ranking websites to determine what sites are most relevant. The easiest way to achieve high ranking is by being "recommended" by one of these websites. You can be "recommended" by having one of those sites feature a link to your site. One of the easiest ways to do that is to utilize popular third party review websites. Because these websites have so much authority and tons of people view them, search engines value their input highly. This means, the more you are featured on these sites, the more relevant they deem your website.

By increasing the amount of reviews you have, the review site (which already has authority) is telling the search engines that they should pay attention to you. Because they are telling the search engines that they should pay attention to you, you end up ranking higher for your targeted keywords. Your targeted keywords are usually what your prospective customers type in to find your product, service or business. You want to rank as high as possible for these keywords. For this reason, reviews are a gold mine for businesses.

Businesses must work towards increasing the amount of real reviews that they have on popular review websites such as: Google Places, Yelp, CitySearch and more. It is extremely important to use this strategy because search engines are becoming more reliant on this information. Search engines do everything they can to filter out the bad results from the good. They want to give the users exactly what they are looking for. 
If you do not have many reviews, you will not rank well. It is as simple as that. Implement effective strategies to increase the amount of reviews that your customers leave and your business will grow.

E. Why are Reviews important for SEO?

A lot of businesses used to rely on word of mouth advertising. The truth is word of mouth advertising was and still is extremely effective. People like to hear other customer’s experiences before taking the leap and buying. Nowadays, with the Internet, word of mouth advertising is even more powerful. 
Now that there are third party review websites, social media and mobile devices, businesses are now exposed to more word of mouth advertising than ever. It is just that now it is on the internet. In the past a good or bad customer experience would be told to possibly 10 different people. Now, with social media, a good or bad customer experience can be seen by thousands. As you can see, reviews are extremely important for businesses. However, reviews are also important in the ranking of the actual business or website.

Search Engine Optimization (SEO) is the process of optimizing a website or webpage to rank high for an industry or keywords. The way search engines rank webpages and websites are by factoring in a bunch of data. 
One of the key pieces of data in today's ranking algorithms is a business’s reviews. The more business reviews a business has, the more “relevant” and “favorable” search engines are going to find the business. Therefore, the higher rank or power the search engine will give the business that is focusing on their industry keywords. 
For example, a local flower shop that has 100 customer reviews is likely going to rank higher than a flower shop with 3 reviews. This is extremely important to consider because ranking high in search engines can generate "free" traffic for businesses. Obviously, generating "free" traffic is going to be a good thing for businesses and can increase the amount of customers the business has, thus increasing the market share.

Reviews are becoming increasingly important for search engine optimization. It is extremely hard to rank high locally without reviews. The search engines view reviews as a vote of confidence for businesses. Without this vote of confidence, the search engines are unlikely to "recommend" or "rank" a website very high. 
This is why it is extremely important to implement a good online reputation management process in your business. You should encourage customers to leave a review for your business (good or bad). These reviews will ultimately help your business rank higher in the search engines and will significantly impact your business in a positive way.
II. The Writing of Reviews and Testimonials

A. What are the best Reviews and Testimonials for your Business Venture?

When you're trying to find the best of the best in terms of reviews and testimonials, you have a long road ahead of you. The idea of collecting these reviews of course is to generate positive press for your website or even your business. There are a few problems with trying too hard, namely that your testimonials might look forced, or even faked. If enough users believe that you are buying your testimonials, there is a strong chance that they will not come again. That could create a serious problem for your business!

1. Honesty is the Best Policy

Let's get down to business. There is nothing wrong with buying your testimonials so long as you follow a few very important rules. First of all, you must ensure that you do not coerce the reviewers into saying all positive things about your product or service. Honest reviews are honest reviews no matter where they came from. The biggest requirement you should have for such reviews of course is that the individual actually have used the product, and for a significant amount of time.

2. Balance is Key

If there is a problem with the product, the reviewer should be able to say so while balancing that point with other good qualities. If there are no good qualities to be found however, you may want to go back to the drawing board.

3. Show and Tell

If you really want to reach your target audience, then it might be a good idea to start including video testimonials. Not all of your testimonials should come in this format of course, but the best of the best, and those that really stand out should be recorded and hosted on a good video sharing site, or your own site if you happen to have the bandwidth. You will actually be amazed at how well a few great video testimonials can overshadow a handful of mediocre or bad testimonials. 

You still need to collect your testimonials of course, but now you have a solid idea of what makes a good review/testimonial, and of course, what you need to avoid. That being the case, it's time to get busy! You could hand out a few free samples in exchange for reviews, or hunt down those who have made a legitimate purchase. 
B. How to Get More Clients To Write Reviews And Testimonials

More people than ever are choosing businesses and services based on online reviews and testimonials. If your business has a great rating, not only will more people check out your listing or website, the conversion rate will be higher too. Here are some ways for encouraging your clients and customers to provide that all important feedback.

First of all, it is worth emphasizing that you should work to ensure that your customers are happy. Statistically speaking, it is the customers who have had a negative experience who are the most likely to take the time to write a review. You want to avoid this, while guaranteeing that your happy customers are receptive to your request to leave a review or write a testimonial. 

1. How To Get Testimonials For Your Website

Testimonials are powerful ways to help increase the legitimacy of your business. If you get a lot of traffic to your website but lack credibility, you might not get as many sales for your products or services as you may like. A good way to attract people to trust your website is to add testimonials. You want people to see that others have already used your service or bought your product and are happy with the result. Testimonials are necessary so that people know you are trustworthy.

Every time someone is happy with your product or service, ask for a testimonial. Tell the person that this is their unique chance to be featured on a website. It's always good publicity for someone else if they too are trying to sell a product or service. Let others know that if they wish to increase their visibility on the Internet then a testimonial can help. If you sell a writing service and a blogger constantly buys content from you then tell him or her that they can be featured on your website. Many people go to your website's testimonial section so it helps increase the visibility of your customer as well. If more people read their content then they may ask you for more blogs posts in the future.

Email all of your past customers. Ask people to provide a positive testimonial and in return the first ones that do can get a discount on your product or service. This is a good way to encourage people to write authentic testimonials. People need an incentive sometimes to dedicate time towards helping you out. It's fine if you provide an incentive to people that provide you with testimonials. In the grand scheme of things you will generate more sales by having testimonials on your website.

Try to avoid fake testimonials. You want people to read authentic content on your website. Your credibility can quickly crumble if people find out that the testimonials on your website are fake. Be genuine and ask people to provide you with quality content that you can trust. Your website does not need to have testimonials right away, but it should have some after about one or two months. Start off with just a few testimonials and then add at least five to your website so people have good things to read about you.
2. Requesting A Testimonial

If a customer has a positive experience with your business and is agreeable to the idea of providing a testimonial, leave it a couple of weeks before chasing it up. People are busy, and may become irritated if they feel that you are putting undue pressure on them. However, it is a good idea to send a friendly email reminder after this time. If they made comments about what was great about your service, reiterate this in your email so they remember to include it in the testimonial.

3. Securing More Reviews From Customers

Many business listings, such as Google Places and Yelp, now have the facility for customers to leave comments. You can ascertain which websites provide the most customer leads in your industry, and focus most of your efforts on these. In general, Google Places is at the top. You can then encourage customers to leave a review by doing the following:

· Add a request to any literature or correspondence. A simple sentence saying, "if you are happy with our service, please leave a review" - with a link to the corresponding website - will greatly increase the amount of feedback customers leave. You should include this on emails, fliers and your website.

· Make up business cards with links to review websites on the back. These can then be handed straight to customers.

When asking customers for testimonials and reviews, it is better to build up ratings and feedback over time. If you receive too many reviews in a short period, certain review sites will flag it as suspicious activity even if the reviews are, in fact, genuine.

Customer reviews and testimonials are currently one of the best ways to secure more business. Make sure your company is taking the necessary steps to boost this potential.

4. Ask Questions to Help Clients Know What To Write

Many clients or customers are happy to write a testimonial or review but don’t know where to start. Here are a few questions you can ask a client for them to consider when writing a testimonial or review. 
· What was your situation before working with me?
· How did it feel to be in that situation?

· How do you feel about my personal style and business environment?

· What was your experience with the session?
· What have you learned?

· What changes and results do you now have?

· How do you feel about your new results?

C. Get Permission

It is best to get written permission from the client to use the testimonial in your marketing. In some areas, this may be a legal requirement. Also, ask them what name they wish to use. As your work may be confidential, the client may want you to use only initials, a fake name, their first name and last initial, or their full name. If this is more of a business situation, it may be appropriate to show their title, city and/or website. 
The following are two versions of a form you could use to give to a client. Copy and paste it into a new document, hopefully with your Letterhead or Banner on it. Always include your contact information on all handouts to make it easy for someone to contact you. You can also post this information on your website as you request testimonials. Feel free to mix and match the words to suit your business situation. 
1. Testimonial Request Form

People always want to know what other’s experiences were like. What would you like to tell others about me and my work?

May I use your comments above as quotes for marketing and communication purposes? If so, please sign below to allow usage of the words, your name and occupation by me.

Print Name/Initials as you would like it to show: 

_______________________________________________

Your General Occupation/Profession: 

_______________________________________________

Your City: 

_______________________________________________

Your Website: 

_______________________________________________

Signed: _______________________________  

Date: _____________________

2. Testimonial Request Form

People always want to know what other’s experiences were like. What would you like to tell others about me and my work? You may want to include any of the following:
· What was your situation before working with me?

· How did it feel to be in that situation?

· How do you feel about my personal style and business environment?

· What was your experience with the session?

· What have you learned?

· What changes and results do you now have?

· How do you feel about your new results?

May I use your comments above as quotes for marketing and communication purposes? If so, please sign below to allow usage of the words, your name and occupation by me.

Print Name/Initials as you would like it to show: 

_______________________________________________

Your General Occupation/Profession: 

_______________________________________________

Signed: _______________________________  

Date: _____________________

III. How To Benefit From Audio And Video Testimonials

Online business is booming, thanks to the ease of starting up an Internet venture and having potential access to millions of customers. However, the rise in popularity of business websites and sales pages also means that entrepreneurs are facing stiff competition. They need to be savvy about how they can persuade customers to choose their products and services over those of their competitors.

One of the most effective ways of doing this is to use audio and video testimonials. This is relatively easy for a business to set up on their website, and it has numerous benefits. The top three reasons to use this form of marketing are listed below.

A. Video Testimonials Build Trust

The number one concern for consumers when shopping for products or trying to find services online is "can I trust this business?". There are plenty of stories in the media about Internet scams or people being ripped off online, so your potential customers need reassurance that your business is legitimate.

The best way to do this is to inject a little personality and authenticity into your website - give your customers an impression of the person or team behind the business. There is no better way to do this than through video or audio testimonials, for example you could ask a customer to speak about their experience of dealing with your company or using your product. It adds a welcome personal touch, and the trust it builds will lead to greater sales conversions.

B. It Acts As A Visual FAQ

People appreciate information that can be digested quickly and easily. Therefore, a video (or audio) testimonial can answer a visitor's questions more quickly and effectively than reading through many pages of content. For maximum impact, the testimonial should be placed above the fold. Giving it this prime position will encourage more clicks, and expose more people to your message.

C. Video Testimonials Work Well With Social Media

In modern marketing, very little has the same impact as the effective use of social media. Previews of the audio and video testimonials are very easy to share through outlets such as Facebook and YouTube, and the popularity of these websites mean that you are increasing your company's exposure. Even better, people may choose to share your testimonial with their own followers and create a greater reach for your message, with very little effort on your part. 

D. Where to Post Audio and Video Testimonials

You can post audio and video testimonials on your own website, sales pages, and Facebook. You can post video testimonials on Google Places and YouTube. 
Testimonials are great for your business, and using methods such as video or audio will enhance the benefits even further. Make sure that your business isn't missing out on this great way of increasing sales.
IV. Reviews on Specific Sites

A. Google Places Reviews

1. Getting More Reviews on Google Places

It is important to get reviews for your business on Google Places and how you are going to get them. We shall discuss about the "why" first followed by the "how". 

Here are some reasons why getting reviews on Google Places are important. 

1. Improve The Ranking Of Your Website and Google Places Page in Google Searches
There are many factors that determine the ranking of your website and Google Places page in Google searches. One factor is the number of reviews that you have. The more reviews you have, the more likely your website and Google Places page is going to get to the top. 

Obviously, you want to have more positive reviews than negative ones. If there are too many negative reviews, the ranking of your website may drop. The only way to reduce the number of negative reviews is to treat your customers well. 

2. Act As A Buffer For Negative Reviews

Even the best business can get negative reviews from disgruntled customers who just want to find an outlet to vent their frustrations. That is why you should be proactive in collecting positive reviews. 

When your potential customers see so many positive words about your business, they will take the negative reviews with a pinch of salt. 

Next, we shall discuss how to get positive reviews on your Google Places listing. 

1. You Need To Ask 

The first step is to ask your customers to leave their reviews on Google Places. This is because most people will not take the initiative to do so even if they like your products and services. For some people, all you need to do is to ask and they will gladly oblige.  

2. Offer An Incentive 

Unfortunately, most of your customers will not help you unless you give them an incentive. The incentive can be anything, such as a discount or a gift. People are more motivated to help you if they can get a reward from you. 

3. You Might Key In The Reviews Yourself

This is the method that some SEO providers use. It is up to you whether you want to do this. If you don't feel comfortable with this method, don't use it. 

There are people who will never go to Google Places to write reviews for you even if you offer them an incentive. Therefore, you can collect the testimonials from them and key in the reviews into Google Places yourself. 

Do take note that I am not asking you to key in fake reviews. The reviews must be from real customers. However, it is important not to use the same IP address when you are keying in the reviews. Therefore, you may want to outsource this task or make sure you key them in from various locations, such as different libraries or coffee shops. 

By following the advice here, you will be able to get more reviews on your Google Places listing.
2. How to View and Add Google Places Reviews
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As you can see above, Easy Key to Life™ Institute has the ‘A’ pin, meaning the top for Google Maps for this particular search. Just the two reviews most likely may have made the difference for it to be the first, in addition to other SEO factors. With some searches it can be that important. 
From a search, to view and/or add reviews, the person clicks on the area, in this case where it says ‘2 Google reviews’. If there are no reviews, but the company has a Google + page, the person would click on the link ‘Google + page’.
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To add a review, the person clicks on the blue button at the top right ‘Write a review’. 
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The person selects up to 5 stars, write the review, then click ‘Publish’.
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Another way to reach it is to hover the curser over the pin (in this case the red A pin by the address on the left). Then by selecting the double arrows pointing to the right, you see full information about the company as you see above. There is a grey box ‘Write a review’.
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If you know the programming, you can post a button on your website for people to click.

3. How to Publically Respond to Google Places Reviews

Before you respond to any customer reviews, it's helpful to read and understand Google's suggestions for responding to reviewers. Here is a link to the guidelines for responding:

http://www.google.com/support/places/bin/answer.py?answer=184271
After you’ve become a verified Google Places business owner, you can publicly respond to Google Maps reviews on your Place Page.

Here are the instructions for accessing your account to respond to reviews:

1.
Log into your Google account that you have claimed as your business listing.

2.
Visit your listing’s Place Page, and scroll to the reviews section.

3.
Click Respond publicly as the owner.

4.
Write a response, and then click Publish.

The review will show publicly as a Response from the owner
B. Google Plus One (+1) and Facebook Likes
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Another form of popularity ‘voting’ is Google +1 and Facebook Likes. These are also important to increase your SEO. Encourage everyone to click on the +1 and Like button.
C. Testimonials on Your Website and Sales Pages
There are several places a small business should put testimonials on a website. The first place they should go is a page dedicated to testimonials. If there is not enough room for that or there are no testimonials provided, then they can be added to the contact us section of the website. These are places that people can go to visit your site and read what you have to offer. It's a good idea to find a place to put testimonials so that you know people will trust what you have to offer.

The reason why you want to have a page dedicated to testimonials is because you want to show people that new ones come in all the time. Update your testimonials page every chance you get. Whenever you have a new testimonial sent to you, put it up on your site. This is a good way to show people that you have a lot of testimonials and that they come in often.

The ‘contact us’ section of your website is also another good place to put your testimonials. The reason for this is because people that are interested in your product or service will visit the contact us page. When they see that you have testimonials there they will become more interested in your product or service and ask a genuine question. 

Another place that you might want to add testimonials is the front page of your website. After you let people know what your website is about you can put some of the top testimonials somewhere in the bottom or middle. You should put no more than 4 testimonials or else this can clutter your front page and discourage people from doing business with you.

If you have an online store, then post product testimonials with its product description. You don’t need testimonials for every product, especially if it makes it look cluttered. 
If you sell online downloadable products with sales pages, testimonials are very important to include. If possible and if appropriate, it’s good to have the person’s photo in addition to their name and perhaps their website if it’s pertinent to the product. Of course, if the testimonial is for something personal and confidential, then it is understandable if you don’t have these and only sign it with initials (or a first name and last initial). 
Make sure that you find a good spot on your website for testimonials. A lot of business neglect to add a testimonials section because they feel that their marketing efforts will pay off. Although marketing efforts are a good way to attract people to your website you are also going to want to have a reason for them to stay. What you need to do is make it so that people trust you, which is exactly what testimonials do for your website. Now that you know where to put testimonials go ahead and acquire them so that you can add them to your website.
V. In Summary

A. Reasons Why Testimonials and Reviews are Important for your Business

Reviews are known to either boost your business or can give your business a bad name. In this day and age it is of importance that you take reviews placed on your company in a serious light. Be grateful for the positive reviews and take action on the negative ones.

Below are some relevant statistics on how reviews have been currently rated for internet users this will help you to understand why reviews and testimonials are of the utmost importance for your business:

-Positive reviews on websites amount to 75%.

-If you solve issues experienced by your customers it has been said that 95% of these customers will use your services or products again.

-71% of consumers say they are more open to buying or using a service after reading other consumers reviews.

-70% of consumers check out testimonials or reviews before they make their own purchases.

-74% increase in sales or services are noted in businesses that have reviews on their websites.

B. How Reviews and Testimonials can Work for your Business:

-When your company receives a review that is seen in a poor way it is how you handle the review that will determine a positive outcome. If a customer complains about your product or service you can contact them as soon as possible to try and resolve the relevant issue. You can register your business on sites such as Google reviews or Yelp and this will enable you to contact your customer on a direct basis in order to resolve an issue. Resolving issues can definitely put your business in a better light.

-Encourage your customers to leave reviews on products or services that you have on offer. There are overwhelming statistics that show that businesses that have regular reviews placed on their businesses experience a substantial increase in their sales.

Reviews are a great way to find out where you can make improvements in your business. The main focus is to improve sales and loyalty from new customers is to ensure that you get as many reviews as possible.

Testimonials and reviews can additionally indicate to prospective consumers that your business is active and up to date. It is very important that the prices you display on your website are currently what you are charging in your business. Deal with complaints in a friendly and efficient manner and you will benefit from return business and an influx of new customers.

C. Practice Now!
So to practice, please go to this link and click on the ‘+1’ button on the top right and click on the ‘Write a review’ button to write something positive about me, my products, services or business! Please give me 5 stars!
https://plus.google.com/103695615059741573227/about?gl=us&hl=en
VI. What are the Next Steps?

Do You Want to Know More?

Get a FREE ebook here!

http://www.holistic-hub.com 
By Beverly Taylor 
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