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Meta Tags for Local SEO
Your Website Title Tag is Crucial!
A Secret Important Technique
to Get More Clients
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I. Meta Tags: Your Way to Communicate With Search Engines
95% of people use the internet now to find a business. If people cannot see your site, then you are not going to be making any sales.  One of the cheapest forms of traffic is search engine optimization (SEO).  This is the process of optimizing your website to rank for specific keywords within one of the search engines such as Google.  One of the first things you need to understand when you start learning SEO is the role of meta tags.

Meta tags are simply lines of html code that are put into a web page to communicate certain things to the search engines.  These control things such as how you want your website to display in the search engines as well as what keywords that you believe you should be ranking for.

The first, and least important, meta tag to discuss are the keywords meta tags.  These were originally meant to aid search engine indexing by telling web browsers what keywords that you think your page should best be seen under.  However, the problem is that many web masters started to stuff these with all sorts of keywords they wanted to rank for.  If everyone wants to rank for "make money online" everyone will have it in the keyword meta tag which does not do search engines much good.  As a result, these are not very useful anymore and are likely ignored entirely, with the exception of sites such as press releases.

The Meta Title Tag tells the search engine how you want your web page to be seen in the search results.  This is arguably the most important tag for SEO.  You want the main keyword you are trying to rank for to always appear somewhere in your meta title tag.  Additionally, given it is the most prominent thing that comes up when someone searches, you want it to catch people's eyes and induce them to click on it.

The last important meta tag is the Description Meta Tag.  This is what appears directly under the title tag in the search results, which is a more elaborate summary of what your site is about.  It only appears if words in the description are typed in the search, so you want to again make sure any key words you are targeting appear in the description.  You also want it to be compelling copy to make people want to click it.

Setting meta tags these days is pretty easy if you are using WordPress.  You can use a SEO plugin such as All In One SEO or Yoast SEO to set these individually for each page before you publish it.  The most important is to set meta tags for the home page, which can usually be done in the plugin settings section.

Having the proper meta tags setup is a prerequisite for strong rankings.  By understanding meta tags you have taken your first step towards SEO domination, meaning that Google will list your website higher than others.

II. A Newbie Guide To SEO (Search Engine Optimization) 

Search engine optimization (SEO) is used to help websites rank better in search engines. When websites rank better for relevant searches, site owners can enjoy more natural traffic from their searches. For example, if you are a pet groomer in Dallas, you will probably enjoy a lot more business if your site ranks well for searches like "Dallas Pet Groomers" and "DFW Dog Groomers" on Google, Bing, and Yahoo!

A. Onsite and Offsite SEO

There are two parts to SEO. These are called onsite and offsite. 

Onsite: This means that the words, titles, and headings on a site are carefully planned so both people and search engines understand what the page is about. This gives it relevance to a particular search. Good navigation, so both searchers and search engine bots can travel your site, may also be important. 

Offsite: This means that other websites mention your site so it is considered an authority resource for particular search terms. When other relevant websites mention and link to pages on your site, this can help raise its appearance of importance in the eyes of search engines. 

Both onsite and offsite SEO are important. Many search engine optimizers will argue about which is actually more important. Websites that rank well for competitive searches concentrate on both. 

B. Is There Such A Thing As Too Much SEO? 

It is also possible to get too aggressive with your SEO efforts. This is true for both onsite and offsite optimization. Big search engines are working hard to weed out SPAM, so it is important to really provide a quality resource and avoid the appearance of trying to manipulate rankings. 

While you would definitely want to mention your location and services on your Dallas dog grooming website, you do not want to repeat any particular key phrase so many times that it looks unnatural. Your best bet is to lightly sprinkle it in your title, headings, and content. But also mention your services and related terms. 

The same can be said for your offsite efforts. Of course, it is important to get other sites to link to you, but the links should appear natural. They should also be from relevant and high-quality sites. One good tactic might be to donate money to help out a local dog shelter and ask them to provide a link back to you as a sponsor. This appears natural and not totally self serving.

III. A Newbie Guide To Keywords 

If you ever get into a discussion about search engine optimization (SEO), you might hear people talking about keywords. Sometimes these are also called "key phrases" because they actually contain more than one word. These are simply words that you hope to rank well for when Internet users perform searches on different search engines like Google, Bind, and Yahoo!

Consider an example to help you understand keywords and key phrases. Let us say you have an insurance website where you offer different insurance services for people who live in Houston. You might really be happy to rank for the keyword: Insurance. If Internet searchers look for insurance on a search engine, it would be great to rank on the first page. 

That is a pretty competitive term, and you might be better off trying to rank for some key phrases. You might aim for phrases like "Houston auto liability insurance" or "affordable home policies in Texas." It is important to do keyword research to find good search terms that bring in traffic but are not so competitive that it could take years to rank well. 

A. How To Rank For Keywords In Searches

A combination of onsite and offsite search engine optimization can help you rank well for your keywords. This means that you need to include these keywords in your site's title, heading, and articles. You should also lightly sprinkle these keywords in the text used to link to your website from other sites. 

You have to be careful to sprinkle these keywords in with other related terms and just general references to your site name. It is particularly important these days to avoid the appearance of trying to SPAM or manipulate search engines. 

The search engine algorithms have gotten pretty good at detecting this manipulation. Plus, some of the largest search engines even employ manual reviewers to check on sites occasionally. If the automated search engine "bots" or human reviewers mark your site as violating guidelines, you might never rank for your intended keywords. 

B. How Do You Select Key Words? 

You can find a lot of Internet tools that can help you select good keywords. The right ones will attract some traffic, but not be too competitive. You might also use your common sense. Try to view your website as if you were an Internet user, and not a website owner. Think of terms they might use to search for a term like yours.

IV. Your Website Title Tag
A. Definitions

These are the important meta tags. The word Tag may or may not be included when people refer to these.
· Title Tag — Displays at the top of the browser window and in search results.

· Description Tag — A short description of your website to display in search engine results.

· Keyword Tag — A list of comma-separated keywords that describes the content and purpose of your website.

B. What is Your Website Title Tag
Your website’s “Title Tag” is part of the html code in the programming of your website. It is so important, that it normally is something you can edit when you have access to the programming side of your website. If your website is built with Wordpress, you will need to have a SEO Plugin installed on your site to be able to change the Title Tag.
Every web page has a Title Tag, and it is best to customize the title for each page. The most important Title is for your home page as typically that is where people should access your website first. 
I have copied the first section of the html for my own website here so we can discuss it as an example:
 <html>



<head>



<title> Hypnosis Hypnotist Lodi CA, Stockton, Hypnotherapist Hypnotherapy training, Beverly Taylor, Easy Key to Life </title>


<meta name="description" content="Beverly Taylor Hypnotherapy, Easy Key to Life, Lodi, Stockton, Manteca, California, hypnotism, certified hypnotherapist providing hypnosis, coaching, hypnotherapy training and certification on weight loss, smoking cessation, clutter, hoarding, hoarders ">



<meta name="keywords" content="beverly taylor, hypnotherapy, hypnosis, hypnotism, hypnotherapist, lodi, stockton, manteca, california, ca, hypnocoaching, smoking cessation, weight, stress, relaxation, anxiety, panic, fear, confidence, esteem, clutter, hoarding, hoarders, brain chemistry, guided imagery, guided meditation, hipnoterapia, hipnotherapista, hipnotista">


<meta name="robots" content="index, follow">

C. How to See Any Website Title Tag
Here is how to see the web page Title Tag on your computer screen. It may be different depending on your browser and operating system.

This is how the Title shows in the Firefox browser on my Macintosh. Note that it shows on the top and on the Tab. The Chrome browser only shows it in the Tab and the Safari browser shows it the same as Firebox in both areas. Yours may be the same as one of these or different. If it shows it at the top as you see here, then you can see the whole Title for this page (which is my home page). If it only shows it on the Tab, you will only see the beginning of the Title.
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The Title is also what Google uses to show the title of the website. So when you do a web search, all results (other than the Google+ pages) will show the Title of the website. This type of web search results are called “organic” results versus a paid Google ad.
Also notice that my website is “PR: 4” meaning a Google Page Ranking of 4 (see on the left, about 4 rows under the tab). This is excellent for a hypnotherapy website. Having a good title is one aspect that helps this be so high and separately I will teach other ways.
D. How to See Any Web Page Title html Code

This is the way to see the entire Title code for a web page. This command will show you all of the html code for the whole page. The Title is always near the top. 
You can view the type of code listed above for anyone’s website (for example yours or a colleague’s). To do this, you Right-Click on a blank area of the web page, then select something like View Page Source. This command may be different depending on your browser and operating system. 
It would be good to view other colleagues’ websites to get ideas. Don’t assume their Titles are the best as most small businesses don’t know this information.

This is the View Page Source command in the Firefox browser on my Macintosh:
[image: image3.png]Back
Forward
The  Reload
an,
Bookmark This Page
::'f Save Page As..
e 3 AddThis
U \iew Background Image
Select All
wit
B View Page Source
ciut View Page Info
P Inspect Element
IM2  Convert Web Page to Adobe PDF..
30 Add Web Page to Existing PDF...
Yo SEOquake
emas & opt o e

eytol

reate the

o Life™ b
n and lim
wisdom.
tive Hyp

ase emot

, lose w
‘elationshi
s, recov
¥, many o

‘our mailing list and your privacy is guaranteed at all tim




This is the View Page Source command in the Chrome browser on my Macintosh:
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E. Why is Your Website Title Tag Important?
1. The Title helps People Find You in a Web Search
The title is one of the most important things Google uses for people to find you. Think about how people search for something. If they are going to look for a hypnotherapist in Stockton, would they search on Easy Key to Life™ Institute or Beverly Taylor? Of course not. They don’t know me yet. The only time they would search by my name or company is if they are referred to me or know me. 
VERY IMPORTANT: IF YOU WANT LOCAL CLIENTS, YOU MUST PUT YOUR CITY AND STATE/PROVINCE AND OCCUPATION IN THE TITLE!!!!!!

Here is a web search I did for “hypnotherapist stockton ca”
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Here is a web search I did for “hypnotist stockton ca”
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Notice that I am “B” in both. The “A” and “B” are listings in what was called Google Places or now Google+ Business Page. It also means you are listed on Google’s map, as you can see in the screen shots. How to get listed here will be taught separately. 
My Google page listed as “B” means I am listed second. This is very good. You want to be listed on the top 7, but the top two are the most important. Research shows that people usually select one of the first two. 
IMPORTANT!!!!!!!: How did I get to be second? Easy. I changed my Google Places page to show the new address, I have reviews, I’ve put a lot of information in my Google Places page, and I put the words “Hypnotist Hypnotherapist Stockton CA” in my title and also interspersed in the home page text. The first listing has been around for years, but I became second within days by knowing what to do with my Title and Google Places/+ Page.
I helped someone increase new client calls, just by adding the local city names to her home page. Just remember that it’s important to have the words that they use to search in both the title and spread around in the home page. 
Notice that I use “CA” for California in my Title in addition to the full name. If you are searching for a local business, are you going to type in the long state/province name or just use the abbreviation? As most will use the abbreviation, I do too and it is closer to the beginning in the Title. If I wanted to shorten my Title, I might delete the full name. 
2. Google Cares a Lot About the Title Tag
You may have heard that Google and other search engines use a proprietary and very secret algorithm to give people the most appropriate results for their web search. While their algorithm is secret, they have communicated an amount about what is important to them. Title is one of these that is important.
Just so you know, Google rolled out a huge change to their algorithm in October of 2012. This affects many aspects of SEO (Search Engine Optimization), although the Title continues to be very important. Everything I’m teaching here is part of SEO. The purpose of SEO is to make it easy for search engines (such as Google, Yahoo, and Bing) to find your website.
F. What is the best Title Tag text?
There are four things to consider: the words, their order and the number of words and number of characters (including spaces). 
1. The Words

The words you choose are very important for two reasons. They are important to 1) Google and other search engines and 2) the people who read the title. Guess which is the most important? The first one. Google (and other search engines) use the Title as one of the main things for choosing whether the person wants to see your website or not. So if you don’t satisfy Google, the person won’t see your website. Then the second reason is a moot point. Therefore, it’s more important to satisfy Google. I will now just say Google for any search engine, as over 80 - 90% of people use it for web searches. 
2. Word Order
The first 4 words of the Title are the most important. I’ve also heard that Google mostly looks at the first 11 words, so the words after that might not be read by Google. So order is important. Notice how most small businesses often put their business name and/or practitioner name first. While this may look better to a human reader, it’s not important for getting new clients to find you. 
So what’s most important? Have your profession, city and state/province first. As that’s how people search for new businesses, that’s how you should do it in your Title. 
3. Number of Words
As you have read above, the number of words are important. If you are able to condense your Title to 11 words, that would be optimum. You can have additional words, up to the character maximum, but it is possible Google might ignore them. I have more than 11 words as I’m hoping that Google will read them. If you really have too many words, I’ve heard that Google may ‘ding’ you for that. So you don’t want too many in the Title Tag.
4. Number of Characters
Characters mean letters, numbers, marks and spaces. You may have a restriction for the number of characters. For example, you may have a maximum of 80 characters for the Title Tag. I have been told that Google will ignore any characters after 70 or 80.
G. Using Keyword Analysis for a better Title Tag
There is more to learn about keyword analysis, which will not be taught here. This is just basic information that can help create a better Title Tag. The following table is from a keyword search using the Google Keyword Planner for words relating to hypnosis for English speakers in USA in 2013. 
You can see that the most searches were for ‘hypnosis’. This is NOT telling you how many people searched on hypnosis to get an appointment with a hypnotherapist, just that they searched on the word ‘hypnosis’. For the keyword “self hypnosis”, this could mean either people who want to learn self hypnosis from a hypnotist, or someone who wants to learn it on their own. The keyword “hypnotist” could mean either a person looking for a stage hypnotist or a hypnotherapist. 
Competition means how many Google Adwords are running to compete using this keyword. So a higher number means a lot of people have Google ads for that keyword. Low competition may mean it’s a good keyword to use, but use your common sense to analyze each one.
How do you use this? It would be good to choose the words with higher monthly searches for your meta tag title, description, and perhaps keywords, and also to sprinkle them around your home page (and other pages) on your website.
For using the keywords on your website, use it in normal English usage. You don’t want a list of keywords on the web pages themselves as Google calls this “keyword stuffing” and they will ‘ding’ you for it (meaning if it’s really bad they may not show you in a web search). 

Examples of this would be to put on the page and title, description, and keywords the keyword “hypnosis video” for a web page you have that has a video. You would use “hypnosis for weight loss” on a page that talks about weight loss. Also, “does hypnosis work” on a page about hypnosis myths or how it works. Notice also that “smoking cessation” has more searches than “stop smoking hypnosis”, so use it more often on pages that talk about how you can help someone stop smoking. 
Google Keyword Planner Table

	Keyword
	Avg. monthly searches
	Competition

	hypnosis
	49500
	0.73

	nlp
	18100
	0.66

	self hypnosis
	12100
	0.56

	smoking cessation
	9900
	1.01

	hypnotism
	6600
	0.39

	hypnosis for weight loss
	5400
	0.9

	hypnotist
	5400
	0.43

	sleep hypnosis
	4400
	0.1

	does hypnosis work
	2900
	0.4

	weight loss hypnosis
	2900
	0.98

	hypnosis video
	2400
	0.39

	hypnosis for sleep
	1600
	0.41

	stop smoking hypnosis
	1600
	0.99

	hypnosis weight loss
	1600
	0.89

	what is hypnosis
	1600
	0.28

	hypnosis downloads
	1300
	0.72

	learn hypnosis
	1300
	0.79

	free hypnosis downloads
	1300
	0.48

	hypnotherapist
	1300
	0.77

	hypnosis therapy
	1000
	0.88

	hypnosis for anxiety
	880
	0.83

	self hypnosis techniques
	880
	0.35

	quit smoking hypnosis
	880
	0.94

	hypnosis for smoking
	880
	1.06

	hypnosis to quit smoking
	880
	0.99

	free hypnosis
	880
	0.46

	hypnosis training
	720
	0.94

	online hypnosis
	720
	0.57

	hypnotherapy training
	720
	0.89

	self hypnosis for weight loss
	590
	0.93

	self hypnosis audio
	590
	0.94

	hypnotists
	590
	0.59

	self hypnosis weight loss
	480
	0.77

	free self hypnosis
	480
	0.43

	smoking hypnosis
	480
	0.92

	what is hypnotherapy
	480
	0.41

	hypnosis to lose weight
	480
	0.86


H. How Do People Find You?

As 95% of people find businesses with an internet search, it’s important for you to find out as much as possible how they are finding you. 
1. What Do They Type In?

When people do a web search, typically they will open a browser, go to Google, and they will type in some words. These words are important to know as that is what Google uses to match them with your website. 
For local businesses, most of the time, people will type in the type of business or product, followed by the city and possibly the state (or province). 

Here are some examples of what they might type in to Google to find a hypnotist in Lodi, California:

hypnosis lodi ca

hypnotist lodi ca

hypotherapy lodi ca

hypnotherapist lodi ca

2. How Google Matches What They Type to Your Website
Therefore, it’s important to have these words in your Title Tag so that Google can match them to you! So here is one possible Title Tag that has all those words:
Hypnosis, Hypnotist, Lodi, CA, Hypnotherapy, Hypnotherapist
I. How to Edit the Title Tag
Editing the Title Tag depends on the software you use.

Here is one place to edit the Title Tag in Dreamweaver (see on the right side). This is in the Design mode:
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Here is in Dreamweaver, in the Code mode:
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If your website was created with WordPress, you may have a Theme (as I do below with Genesis/Agency) or use an SEO plugin and change it in its settings/options.
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If you work with a webmaster, then give the text to him/her to change.
J. About the Title Tag in Other Web Pages

Now that you have done this for the home page, it’s time to look at all of your other pages in your website. It is best for each Title Tag to be different, as Google prefers that. If the Title is duplicated among multiple pages, Google will tend to ignore all duplicates. It’s important to know that it is a big part of Google’s algorithm to always ignore duplication, no matter where it is. 
Yet, remember your main goal with the page Title Tag is for Google to make it available for searches. So it’s important to pick out some of your pages to change the Title. Good pages to have a unique Title would be: About You, About Hypnosis, Classes, Weight Loss, Store/Products, etc.
V. What About the Description, Keywords and Robots?

A. Description Meta Tag

The description is a short description of your website to display in search engine results. The Description Meta Tag can be longer than the Title Tag, so it can have many more words. You want to make sure any key words you are targeting appear in the Description
The Description and Keywords Tags on your web page are a lot less important than the Title Tag, but the Description Tag still has some importance. 
To see an example of the entire code for these, you can view it at the beginning of this document. 

The following is an excerpt from http://moz.com/learn/seo/meta-description 

Meta description tags are HTML attributes that provide concise explanations of the contents of web pages. Meta descriptions are commonly used on search engine result pages (SERPs) to display preview snippets for a given page.
1. Recommended Length

Meta descriptions can be any length, but search engines generally truncate snippets longer than 160 characters. It is best to keep meta descriptions between 150 and 160 characters.

2. Code Sample

<head>
<meta name="description" content="This is an example of a meta description. This will often show up in search results.">
</head>
Meta Description Tags, while not important to search engine rankings, are extremely important in gaining user click-through from SERPs. These short paragraphs are a webmaster’s opportunity to advertise content to searchers and to let them know exactly whether the given page contains the information they're looking for.

The meta description should employ the keywords intelligently, but also create a compelling description that a searcher will want to click. Direct relevance to the page and uniqueness between each page’s meta description is key. The description should optimally be between 150-160 characters.

3. Write Compelling Ad Copy

The meta description tag serves the function of advertising copy. It draws readers to a website from the SERP and thus, is an extremely important part of search marketing. In the search results, the reader sees the Title Tag, with the Description Tag below it. (see below for an example)
Crafting a readable, compelling description using important keywords can improve the click-through rate for a given webpage. To maximize click-through rates on search engine result pages, it's important to note that Google and other search engines bold keywords in the description when they match search queries.
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4. Avoid Duplicate Meta Description Tags

As with title tags, it is important that meta descriptions on each page be unique. This is especially important for your main pages, and I would say especially ones with content. For example, a page that talks about your weight loss program should have a unique Title Tag and a unique Description Tag.
One way to combat duplicate meta descriptions is to create a dynamic and programmatic way to make unique meta descriptions for automated pages.
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5. Not a Google Ranking Factor

Google announced in September of 2009 that neither meta descriptions nor meta keywords factor into Google's ranking algorithms for web search. Google uses meta descriptions to return results when searchers use advanced search operators to match meta tag content, as well as to pull preview snippets on search result pages, but it's important to note that meta descriptions do not to influence Google's ranking algorithms for normal web search.

6. Quotes Cut Off Descriptions

Any time quotes are used in a meta description, Google cuts off the description. To prevent meta descriptions from being cut off, it's best to remove all non-alphanumeric characters from meta descriptions. If quotation marks are important in your meta description, you can change them to single quotes rather than double quotes to prevent truncation.

7. Sometimes it is Okay to Not Write Meta Descriptions

Although conventional logic would hold that it's universally wiser to write a good meta description, rather than let the engines scrape a given web page, this isn't always the case. 
Use the general rule that if the page is targeting between one and three heavily searched terms or phrases, go with a meta description that hits those users performing that search. 
If the page is targeting long-tail traffic (three or more keywords)—for example, with hundreds of articles or blog entries, or even a huge product catalog—it can sometimes be wiser to let the engines extract the relevant text, themselves. The reason is simple: When engines pull, they always display the keywords and surrounding phrases that the user has searched for. If a webmaster forces a meta description, they can detract from the relevance the engines make naturally. In some cases, they'll overrule the meta description anyway, but a webmaster can not always rely on the engines to use the more relevant text in the SERP.

When choosing whether or not to add a meta description, also consider that social sharing sites like Facebook commonly use a page's description tag when the page is shared on their sites. Without the meta description tag, social sharing sites may just use the first text they can find. Depending on the first text on your page, this might not create a good user experience for users encountering your content via social sharing.

B. Keywords Meta Tag
Keywords Title Tag in your web page is a list of comma-separated keywords that describes the content and purpose of your website. Years ago, these were very important for Google searches. But after so many people abused them, Google changed their algorithm to not pay attention to them. 
While Google doesn’t use the Keywords Tag, Yahoo does in its search engine (so it’s a positive with Yahoo). Bing actually uses it to find spammers, so it can be a negative with Bing’s search engine.
If you choose to put keywords in, you can put up to around 50 keywords, separated by commas. If you already have keywords, you don’t have to delete them.
Another negative is that competitors can look at your list of keywords to learn what keywords you are using to find clients. By the way, you can look at your competitor’s keywords tag to see their targeted keywords.
Keywords ARE important in your web page content, just not so much in this Keywords Meta Tag section of the html.
C. Robots

The Robots command is an excellent one to have in your web pages. It tells the Google “robots” to index and follow your website.

<meta name="robots" content="index, follow">

D. Resource

Here’s a great resource for SEO: http://moz.com and its toolbar: http://moz.com/tools/seo-toolbar 

VI. What are the Next Steps?

Do You Want to Know More?

Get a FREE ebook here!

http://www.holistic-hub.com 
By Beverly Taylor 

Web Page Title
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